


Catherine Barrett 

NWWAC ,Dublin Castle, 

4th September 2019 

“Clean Oceans”

Ireland’s marine Litter campaign 
for the producer sector 



▪ Gives an opportunity for positive visibility 
to the public 

▪ Gives ownership of a specific action that 
other stakeholders cant do on this scale 

▪ Positioned as a valuable contribution by 
the sector to the wider issue of Ocean 
Health 

▪ Developing a Consumer facing presence is 
especially important in the current 
climate

Fishing For Litter in Ireland



What has been done?

• Since 2015 330 T of marine litter retrieved by 
fishing vessels. Currently 131 vessels registered

• waste characterisation on:
– Fishing for Litter (passively fished waste)

– Galley Waste

• Retired gear for  prepared for recycling (since 
2006; ~600 tonnes)



BIM Net Management 
Programme 

• Target work with key groups to date.. 
Must go national wide in preparation of 
the Directives 

• Mobile Shredder to help compact it o 
easier to transport 



Analysis of 
Marine Litter 
retrieved 







• Global Ghost Gear Initiative ND 
Animal Protection International 
– Gill nets the highest risk for ghost fishing  











Why wider than FFL?

▪ Overarching Eu policies

▪ #Newplasticseconomy

▪ #Circulareconomy

▪ 2 key pieces of legislation that will affect all in the room 

▪ Reducing of plastics in the Marine Env (SUP)

▪ Port Reception Facilities 

▪ Facing the Green wave 

▪ Ensure we have the public social trust for our businesses 

▪ Take control of the impact of these on the sector

▪ Managing the economic cost of the business change



Mapping Fishing Gear with 
Plastic 

• Initial workshop 

Introduce the policies and Directives 
to the practioners in the sector

Placing it on the market to Waste 
contractors 

Create new synergies ad new 
business reasons to meet 



Why act now?
• Collating expertise and information is consuming
• Division will cause delay in our response.. Working collaboratively 

early helps to gather important insights 
• Leadership will bring creditability for the sector
• We need our efforts to be acknowledged as part of the  public 

#greenwave
• Time now allows some creative thinking to our current business 

models
• The sector is best placed to see where improvements can be made
• Timelines are given …. 



Key Timelines 

By July 2020 
Format for reporting data by Member States on the 
amounts of fishing gear containing plastics put on 
the market and 
on the amounts of waste fishing gear collected. 

Jan 2025 
Member States will be required to have Extended 
Producer Responsibility schemes implemented.

Other DG Mare Initiatives communicated:
Launch calls for two studies –

on circular design for fishing gear 

on monitoring and reporting of 
– fishing gear placed on market,
– waste fishing gear and 
– passively fished waste collected.



Collating the areas of 
related activities …
Clean Oceans





Promote the sector  in local communities … 
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High level of volunteering within the sector for other activities 

Participating in reducing Marine Litter is no different  



Work closely with media savvy 
fishermen
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Public Engagement

▪ Launched a national 
campaign “ Love our 
Ocean”

▪ Enabling the 
seafood sector to 
tell there story 

Communications
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